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Email and Social Media Campaign 
Tips



Your Toolbox

• This section of your Toolbox 
includes information on the 
following:

• Email and Social Media 
Campaign Tips, Sample Emails, 
Sample Timeline

• 3 Things to do After Creating 
Your Fundraising Page

• Thinking About Your Email 
Audience

• Making the Most Out of 
Social Media

• Schools of Dreams Media 
Plan and Hashtags, Photos & 
Logos

• Following-Up and Thanking 
Donors

• Memory Jogger & Worksheet 
for Identifying Your Network



Email and Social Media 
Campaign



Email & 
Social 
Media 
Campaign 
Tips

Continue
thanking/ updating on social 
media

Reengage
with email (follow-ups/progress 
updates)

Move to social media

Start with your close contacts

Add your why to the email

Get the ball rolling (make a donation)

Set your fundraising target



Do These 3 Things 
After Creating Your 
Fundraising Page

MAKE A DONATION TO YOUR OWN PAGE 

• Other people are more likely to donate 
to your page when they see that 
someone has already contributed. 

• Donating some of your own money 
also demonstrates to other supporters 
that you are serious about helping the 
cause.

PERSONALIZE YOUR FUNDRAISING PAGE

• Add your own text, pictures, or video 
(if possible). 

• Remember, your potential donors will 
be interested in the cause, but they 
are primarily interested in you. 

• Make sure you tell them why you are 
getting involved and what your 
connection is (it doesn’t have to be 
long).

INDIVIDUALLY EMAIL 5-10 CLOSEST 
PEOPLE

• Ask them for donations first. Getting 
your "inner circle" to donate to your 
page will help you build up some 
momentum.

• It is also good to start with the people 
you are most comfortable with (see 
next section!)



Think About Your Fundraising Like 
Peeling An Onion (from the inside)

Day 1 Email #1 – Send to 5-
10 very close contacts 
(family and friends)

Day 2 Email #2 – Send 
to 10-15 close contacts 
(your entire circle of 
good friends)

Day 3 Email #3 – Send to as 
many other contacts that 
you feel comfortable 
sending a message to (co-
workers, friends of friends, 
distant relatives, others in 
your address book).

Day 4 Social Media –
Promote on Social 
Media to anyone who 
will listen



Think About Your 
Fundraising Like 
Peeling An Onion

• Your closest contacts are the 
ones most likely to donate, and 
you are more likely to build a 
good foundation of donations.

• Studies show that the closer 
you are to your goal, the more 
likely people are to donate.

• So when your outer circles 
see your page with some 
progress, they’ll likely want to 
be part of the “movement” 
too!



Think About 
Your Email 
Audience

• There is no perfect formula for 
writing emails to family and friends 
asking for donations, but here are a 
few best practices to guide you.

• Writing a general email:

• Start by explaining your 
connection to the cause and 
why it is important to you; 
describing how it has touched 
your life is probably the most 
important element.

• In a sentence or two, explain 
the good work that the 
organization is doing to 
advance the cause; this helps 
potential supporters 
understand where their money 
is going and what it would be 
used to accomplish.

• Be clear to potential supporters 
about what you are looking for; 
make a direct ask for financial 
support.

• Include a link to your 
fundraising page.

• Thank your contacts for their 
time and support.



Think About 
Your Email 
Audience

• Writing to your closest contacts:

• You know your contacts better 
than anyone else; don’t feel 
like you have to stick to a 
predefined formula.

• If a one line message is 
going to work, go ahead 
and do that; if a longer 
message will work best, go 
ahead and do that.

• Be sure to include a direct 
request for support and a link 
to your fundraising page at the 
end of your message.

• Always remember:  

• When writing to your close 
contacts, be yourself.  If 
something feels forced or 
inauthentic, scrap it.

• Need help with identifying your 
network and email messaging?  

• See sections which follow 
related sample emails and 
identifying you network



Make the Most 
Out of Social 

Media



Make the Most 
Out of Social 
Media

• Start fundraising on Facebook 
and Twitter once you have 
sent out your first batch of 
emails.

• Get Your Tag On:  Start on 
Facebook by tagging those 
that have already donated 
and thanking them for their 
donations.  When you tag 
someone, your post gets 
shared in your activity feed 
and the other person’s 
activity feed too.  This also 
sets the frame that people 
are already donating to your 
page (remember success 
breeds success!).

• Set internal goals:  $200 by 
one week; $400 by two 
weeks, etc. Use your social 
media accounts to update 
followers on your progress 
towards each goal and ask 
people to help you get over 
the next hurdle.



Make the Most 
Out of Social 
Media

• Don’t make every post an ask:   
Share inspiring news stories 
and other positive anecdotes 
about the cause too!

• Consider gifts:  Offer your 
own gifts to family and 
friends who have helped you 
reach your goal.  Or provide a 
raffle or prizes for certain 
giving levels.  It doesn’t have 
to be anything extravagant, 
just a token of appreciation.

• Embedded share:  If you are 
using our fundraising page, 
share buttons are right on 
your page!



Schools of 
Dreams Media 
Plan

A Mon, Wed, Fri & Sat 
weekly posting schedule 

with flexible content

Monday: Milestone Monday
Wednesday: Why 

Wednesday
Friday: Facts Friday

Saturday: Spotlight Saturday

The goal is for the post to be 
eye catching and encourage 
someone to read the rest of 

the post in the body



Sample Posts: Milestone Mondays 
& Why Wednesdays



Sample Posts:  Facts Fridays & 
Spotlight Saturdays



Hashtags
Photos &
Logos

Hashtags

• #dorasdream

• #schoolsofdreamsdd 

• #doingitfordora 

• #dorahadadream 

• #SOD2020

Photos & Logos

Create your own social media 
posts with photos and logos 
found in the Toolbox

Facebook, Twitter and 
Instagram Accounts

@schoolsofdreams



Follow-up & Thank 
Donors



Follow-up

• By setting internal/personal 
goals, you accomplish two 
things:  You create urgency 
when you ask for support 
from family and friends and 
you give yourself a built-in 
reason to follow-up.

• Use goals as a follow-up tool:

• Reach back out to non-
responders when you are 
reaching one of your 
internal goals.  If you set a 
few internal goals, you 
can plan to send a couple 
of follow-up emails.  
Remember, people can 
easily miss or skip over 
your initial outreach.

• And of course, include 
progress updates on your 
follow-up messages.



Follow-up

• Give them good content

• Consider including 
any inspiring stories 
or anecdotes you 
have about the cause

• Continue using Social 
Media 

• Social media is a 
softer medium for 
communicating with 
your contacts and it’s 
more acceptable to 
frequently post 
updates in those 
channels



Thank Donors!

• Send an email, a hand-
written note, or 
personal video 
message to thank your 
donor.  Make it a goal 
to thank the donor 
within 48 hours.

• Mention your donor’s 
generosity(not the 
donation amount) on 
social media.  Tag your 
donor to maximize 
your reach.

• Invite your biggest 
advocates to get 
involved beyond a 
single donation.  Ask if 
they can offer time-
bound matching 
donations to 
encourage others to 
donate or reach out to 
their networks on your 
behalf.



Sample  Emails



Email Checklist

Email is a great way to ask friends, family, 
and coworkers to make a donation to 
your campaign for Schools of Dreams. 

Start with your personal connection to 
Schools of Dreams and the Dora’s Dream 
Campaign. 

• Think of the templates (below) as a 
starting point, and tailor your 
communications to match your 
personality and convey your personal 
attachment to Schools of Dreams. 

Introduce the facts. 

• Share a handful of compelling facts 
and statistics about Schools of Dreams 
in your communications.

• Demonstrate potential impact. Pair 
suggested donation amounts with 
tangible impacts. What would Schools 
of Dreams do with $20 donation? A 
$50 donation? A $100 donation? Share 
this information.

• Ask! Believe it or not, this is a 
frequently neglected, yet a vitally 
important, part of fundraising. Always 
include a clear ask in your fundraising 
communications, along with the 
necessary URL to your fundraising 
page.



Sample:  Initial 
Email 

Subject: Let’s Build a School Together! Or  - I Joined the CREW!

Dear [Name],

I joined the CREW of the Dora’s Dream campaign!  I am so excited 
to be a part of something so important and I want you to join me. 

During the period July 2nd through August 31st, people will be 
showing their support for Schools of Dreams and of the late Dora 
Anie, Founder,  whose dream was to build schools in rural Ghana, 
West Africa so that children could have a proper school where they 
could receive their education. 

I am donating [$xxx] and if [xx] people join me and give [$xx] or 
more, I’ll reach my goal of [$xxxx]. The money we raise will build a 
school in a rural village in Ghana, West Africa in partnership with 
the Ghanian government.  It is our hope to honour Dora’s legacy by 
naming the school after her.  And for donors of $100 or more, we 
will also honour you by having your name displayed on a tribute 
wall that will be placed on the site of this school project. 

I know that making a difference in a child’s future matters to you 
because [include a note that connects the issue to your reader(s).

Here’s how you can make an impact:

• Make a donation today using this link [insert link to your 
fundraising page] to give your donation. Any level of donation 
will help me reach my goal.

• Follow me on [links to your social media accounts] and share 
my Schools of Dreams posts.

• Spread the word! Tell your friends and family why you support 
Schools of Dreams and the Dora’s Dream Campaign. Forward 
this email to your family, colleagues, and friends along with a 
personal note about why you believe in this cause and invite 
them to join you in giving.

Together, we can make real, tangible change happen by donating to 
Schools of Dreams. I can’t wait to celebrate with you the difference 
we will make when we give to the Dora’s Dream Campaign!

Thank you for your support! 

[Your name]



Sample: 
Reminder Email

Subject: 

The Dora’s Dream campaign is well 
underway and I have pledged my support 
with a goal of raising $______.  Please 
visit my fundraising page for Schools of 
Dreams now so that together we can 
help build a school for children in rural 
Ghana, West Africa.

Here's how you can help:

• Support my fundraising page at [link to 
your profile]. Donations at any level 
will help me reach my goal!

• Follow me on [links to your social 
media accounts] and share my posts or 
tell your friends and family why you 
support Schools of Dreams through 
the Dora’s Dream Campaign.

• Spread the word! Forward this email to 
your family, colleagues, and friends 
along with a personal note as to why 
you believe in this cause, and why they 
should also give today

Together, we can make real, tangible 
change happen by donating to Schools of 
Dreams. I can’t wait to celebrate with you 
the difference we will make when we give 
to the Dora’s Dream Campaign!

Thank you for your support! 

[Your name]



Sample:  Email to 
Network When Nearing 
a Milestone or Goal

Subject: Do something amazing today!

Dear (insert name):

Today’s a BIG day! Join me and other 
change makers who are showing their 
support for Schools of Dreams. Today 
is our chance to make a real 
difference. Your support would mean a 
great deal to me.

I am raising funds for Schools of 
Dreams, an organization dedicated to 
building and renovating schools for 
children in rural Ghana, West Africa. I 
am at xx% of my goal to raise $

____. If [xx] people each give 
[$xx] or more, I’ll reach my goal! To 
donate, please follow this link (insert 
link) to my fundraising page.

You can make real, tangible change 
happen by donating to Schools of 
Dreams. I can’t wait to celebrate with 
you the difference we will make when 
we reach our goal!

Thank you for your support! 

[Your name]



Sample Emails:  Thank 
You to Network – End 
of Fundraiser

Sample Email #1

Subject: We did it!

Dear family and friends,

Because of your donations and shares, we were able to raise 
$ for the Dora’s Dream Campaign! The funds 
we raised will go to supporting Schools of Dreams’ mission 
of building and renovating schools in rural Ghana, West 
Africa. Our next school project will support the building of a 
school in honour of the late Founder, Dora Anie.

If you still want to support this cause but were unable to 
give through our fundraiser, please visit Schools of Dreams’ 
website at schoolsofdreams.com to make a donation or 
connect with me personally.

Thank you for being part of the Dora’s Dream Campaign that 
raised $(fundraising total) for Schools of Dreams.

[Your name]

Sample Email #2

Subject: Thanks to you… 

Dear [Name],

Thank you for supporting my Dora’s Dream campaign 
fundraiser. I am very grateful for your generous donation!  
Together with other donors, we raised $____ for Schools of 
Dreams! 

I believe in the mission of Schools of Dreams and their work 
in Ghana. I am so lucky to have a community of friends and 
family that supports my passion for ensuring that the 
children have a structurally safe school and more 
stimulating environment to learn in.

Thank you again  for your support! 

[Your name]



Sample Email & Social Media 
Post Timeline with Tips

What? Date Why? Tips

Email 5 to 10 
close contacts

Day #1 Your close contacts are the 
most likely to donate and 
you are more likely to build 
a good foundation of 
donations.

This will build momentum!

▪ Use an eye-catching email subject line.
▪ Personalize your email by using the 

person’s first name; avoid using a generic 
salutation like “Dear Friends”.

▪ Include a short personal message that 
states why you are supporting Schools of 
Dreams.

▪ Create urgency by asking them to “donate 
today”, “donate now”, or noting that you 
are only collecting (and potentially 
matching) donations between July xxxx
and xxxx.

▪ Ask them to spread the word by 
forwardingyour email or sharing the link 
to your fundraiser.

▪ Thank your potential donors in this email.

Send to 10-15 
close contacts 
(your entire circle 
of good friends)

Day #2

Send to as many 
other contacts 
that you feel 
comfortable 
sending a 
message to (co-
workers, friends 
of friends, distant 
relatives, others 
in your address 
book).

Day #3 Studies show that the closer 
you are to your goal, the 
more likely people are to 
donate.

So when your outer circles 
see your page with some 
progress, they’ll likely want 
to be part of the 
“movement” too!

Social Media –
Promote on 
Social Media to 
anyone who will 
listen

Day #4 Spread the word about your 
fundraiser and Schools of 
Dreams - Dora’s Dream 
campaign.

▪ Use content from your email as inspiration
▪ Ask people to share your post

Thank you email 
or text to those 
who donate

Show appreciation to those 
who give as soon as possible 
following their donation.

▪ Take the time to thank those that make a 
donation as soon as possible throughout 
the campaign.  

▪ Within 48 hours has been noted as a best 
practice.



Sample Email & Social Media 
Post Timeline with Tips

Reminder 
Email & Post

Send and post a 
reminder that Dora’s 
Dream Campaign ends 
August 31, 2020 at 11:59 
pm.

▪ Use the hashtags #dorasdream; 
#doingitfordora; 
#schoolsofdreamsdd;#dorahadadream; 
#SOD2020

▪ Include the custom URL for your fundraiser 

Day-of Email 
and Post

August ? ▪ Include a thank you for early givers.
▪ Remind everyone to share your fundraising 

page.
▪ Add a status update on how close you are 

to reaching your goal.

Thank You Post Sept 1st

Thank your donors and 
network while 
celebrating your success 
and the mission of 
Schools of Dreams!

Encourage those who 
have not yet given to 
donate.

▪ Post message(s) through the social media 
channel(s) you used to promote your 
fundraiser to show your gratitude and 
appreciation for your supporters.

▪ Add this message: “If you still support 
Dora’s Dream but were unable to give 
through our fundraiser, visit Schools of 
Dreams website at schoolsofdreams.com 
to make a donation.”

Thank You
Email to 
Network

Sept 1st
▪ Email all your contacts (not just the ones 

who donated) to report on your results, 
the results of Dora’s Dream Campaign 
overall.

Thank You 
Email (or Text) 
to Donors

Sept 1st
▪ After Dora’s Dream Campaign, follow up 

with your donors to share your results and 
show your appreciation for those that 
donated. They have already received a 
donation receipt.

▪ For larger donors, or friends who made a 
significant gift, you may also wantto call or 
text them with a personal thank you!



Identify Those 
in Your Network



Memory Jogger

Use the following to jog your memory and identify those in 
your network.  List them on the page that follows.

Those who are members of your own family

• Father and mother, grandparents, in-laws, brothers and 
sisters, children, aunts and uncles, nieces and nephews, 
cousins

Those who are your closest friends with whom you 
associate regularly

• Friends and neighbours, co-workers, church members, 
club members, employer

Those you do business with, services you use

• Health professionals – people & pets (doctor, 
optometrist, dentist, chiropractor, physiotherapist, 
veterinarian, etc.)

• Wellness professionals (diet & nutrition counsellors, 
fitness instructor, trainer, massage therapist, yoga 
instructor, etc.)

• Tradespeople & home services (electrician, plumber, 
painter, etc.), mechanic, landscaper/lawncare, etc.)

• Advisors (accountant, lawyer, insurance broker, real 
estate agent, bank representative, etc.)

• Beauty & personal care (hairdresser/barber, spa &nail 
salon, esthetician, etc.)

• Merchants (grocer, gas station, dry cleaner, jewelers, 
sporting goods, restaurants, etc.)

Those you meet in organizations or clubs

• Clubs, associations, Rotary, school groups, alumni, 
sports teams, etc.

Those in government

• Local, provincial, and federal representatives



My Network

Family

Friends and Neighbours

Coworkers/Employer

Businesses/Services You Use

Organizations/Clubs

Local Government Representatives



Need Help?

Crew Lead:

Barb Anie

barbara.anie@schoolsofdreams.com

For fundraising support:

Franca Hoda

franca.hoda@scchoolsofdreams.com

For technical support:

Aaron Fierling

aaron.fierling@schoolsofdreams.com

Phone:  (289)-408-8299

mailto:barbara.anie@schoolsofdreams.com
mailto:franca.hoda@scchoolsofdreams.com
mailto:aaron.fierling@schoolsofdreams.com
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Check Your 
Toolbox for 
More Tools!


